SCRAFEEBXGRRIEEFHRER (BR)

EHRAH

SCAREXZFRIRESRERAERS
2024 £ 2 B



T BRI T oo 1
T BT o 1
1.2 FBFRTTBR. oo 1
1.3 IR oo 1
2. BARFHEFNBETIEETR ..o 1
2.1 HBBZR. ..ot 1
2.2 BRBUFIVAE. ..o e 2
23 VETS (BR) BEIEDR oo 2
3. BB e 5
Bl I e 5
3.2 FTEBHBE .o 6
A BB RIIREE ..o 8
AT BFIITTER 1ot 8
B.2 FEEIFIEE ..ot 8
B BRI R .o 9

B : SERISGEPRENMRREFEREI (BR) R 10



S SE AT RIS GRidl) Fil Ry

1. izl

o
=

1.1 EiEB

SEFH LB R F AEZE 2 %% (Vocational English Test System, LR fij
FRVETS ) AL AMFEL S PRI AR AR A, =E “1+X” #HEE
ST ZEAFERN R R B R R 1% IR DL« SE SR AL FRER
WA REERARUE” ks, DB AT, DRSS AEREN, Digscniket, &
W N B AN [ B 6 B A PR BRI R BRI 7R 2R s DM E AP A IEFI L [ B
WRFERNEIA, DUEE SRR REAA TN EE B, eigid
Z)RIR ZRHARIIIVER K 00T MRS BT S8 B AR B 1) S8 2
2o FHNBARTHANE . LR R R BR AR E R A H .

1.2 Eifys

VETS ik 2 — UK FHIR, SHH. PR SE =A%, 1Hn R
R R MY A N BB R AR AE L B A AR S ST B
ARRYE B SRR LR, RS S B RGOS nE .

1.3 EifBig

VETS H il fl FREAVHN . B RN A 16K 55 . VETS Bk 2 i
BB WK MRS, B 5 A BRGTH f8 H BUAE =5 AL T AE B AR B N A6
VETS 5 i1 2 B f 25 LA 0 HON B0l BE 0 K 1 B AL

2. FAWNRHEGENER

2.1 gtk

VETS 18 /& LLs B A2 PRBAML B RESE AR AE I et , S [ S D 2L
e S BRSPS RN S FH Y AR B 1 v TR A v M 0 R B TH T R VETS 2%
BRI S F B AL PRIV B RE A 58 SCRTIR , 78 70 4515 5 IS A SR 2 R A
JESWIFURR, B ETE 5 A R TR R AL 9B BraE ST .

1



KA TEE PR PO RE S E I (R0 Bl

2.2 it

VETS 51 5 LR AN VP4 25 A2 10 ST 9 15 52 B IO B3 BE s B AH RUAR HE
RESE

g% (VETS)

HE#NEFSR (CSE)

AR

g

2.3 VETS (S4R) sEHEK

2.3.1 HFESHED

2.3.1.1 IrA
TR AR — AR A TR IR AR BT e, iR, RS U
JIMEREHE N8 120 i A 45 . A Mg
o HREREN
o FRIATIE R
o NPT A BAE HHERT
o BURBIEE IR RIS
o XFPTWT N EREATHERE . AT AT ] R
2.3.1.2 Oi&
£ N S 1% kS e A R IS (WG b A C K WA i I - o VA 21 B
o BE. HRBOVER, EFBOVRY;
o WHFIBARE, XA, EELE
o A RN A BRI o



S SE AT RIS GRidl) Fil Ry

2.3.1.3 [iE

FORFEAERETL S 5 BRI E AR, AR R L R
F A Nifg:

o MR EE

o FRIAITER:

o O0F P A A H S O A

o PRARIE T ARG AR R

o ZEVFAHZ T RIS

2.3.1.4 5{E

SR 2 P 5 1 U K10 AT — 5 0 R A7 5 T s«
.

o LI, RS, ST,

o FEONH N, I

P A S

2.3.2 B3 FRERLe g

2.3.2.1 ESTHE

“CHI R TR T B U sk SR S KRB iR
b7 = I TAFAESS .

FESERL “CHRALEL” RS, HAENBE:

o (EASTER S AGUER 56

o [EHIGEBREATEE S TR %,

o (AT BRE A AR S B EANBUR

EER “TERNRRERR” EFH, FENBE:

o SR EINEN RN R, JE 7 R AR AR S R AN AT SRR

o (EATGEX IS AL S DL i sl R S H AL A 1AL

o AR 5IG ST T e 1 Sk B A5 R S5 E R 5

o WLIE SN AL GV RE b I RO S AFREAT PR SR, BRI Sk A T S S R T

R “RERE” 5N, HEMNBE:

o RN IRTERGUE LHERI | ZRE 5 $ 55, SRS SO R BT %

o (ERTEE SRR B 55 IO R IF g s 2 AT iR L TR BB LA

o AE A TEIE NS B S 55 1 SRR DLIR R D5 5

2.3.2.2 RSk

“Pe R STER” TASUE B BT RIS " K 7 0
R =R TAEAES
FESER “HAEUI” FESR, BRI

3



S SE AT RIS GRidl) Fil Ry

o fEBEL, BRI, BRE S0 UL ER BRL
o MEMHSIEIT BB REST I -
SR “TRRSE” EFH, HEMNBE:
o NEPIRIBRPBORM RIS, FEHTEE NS AT U
o UE R BRI B SRR B R B2 H 1 Sk A T 5 SO DR T 5
B TR RS, HENAE:
o MIESCEARR P REEOR, {BREARKEEH;
o MR AN LEREFHOR KRG 7 755K, A S8R 58S 7 b ik v A
B st Rl
2.3.2.3 ERRS
“CEPIRS T TARSIEEREAE R RIEER RS U R Cm )
SR =T TARES .
SR “BFRBEEE” SN, BAENEE:
o WMIEESEL, MAMEERZ P BIEE, KIThls:
o WMIEFSEL, EHIGERSE RS IHE T %;
o WMIEESELETES IR, HRMGERZOE KRR,
o WRIEFEREATE 0%, WER S EEIR, BEISEHT %,
ERR “BFSVER” ESN, BENE:
o BEFEEFSME SN Sl REEES), JHREEORERS
o WS FRIRS AT E R, KRB 1 TR F AT
o [EHIGEREE N SUHER AR 207 %5
o EERAES RS SRR E S REERR, JFRER R EERSS .
B ‘B RBAEE” 5, BANRE:
o MRIEE L TR RS KR SR, A SR R Bl Sk
T8 T P S0t SR AN B i
o P B TE N EOR RS AU G FE 1 BRI AT B 52
2.3.2.4 ArS3HEr-

OSSR AR 2L “ TR B PR AN T TS BT K CE
K DY TARAESS

FESER TR AEFH, FEMBE:

o (E I TEE G I T 3 IR %

o RATZIRNTSREEE, AOVRAIE. &3S, IR IR S Bk ok &

o ARIEEAE I HTARE, TGRS SR IR R T %

FESERL “FE RSN RS, HEMNABE:

o (EFHSCTERE A HET T R B AR

o SR E PR T G BT EARE S

o [EHIGEA N ERE, BIEISRE .

4



S SE AT RIS GRidl) Fil Ry

ERR ) BB ESH, BENAE:

o (EFHSIEEE G A

o (EAZEE HERICHR) T S SR, R T AT R . BB
FESER “EHRR” EFH, HEMNMBE:

o AT WS MTE SN TR I2AT Jy, 85 SESCR™ e O
o ARIEAMMY SR s AR T G 4 R AR, BRSO E AR T %
o (EAZEE DRI HCE SRR, FERgn AT iR . B A Z .

2.3.2.5 Mm%

“TIRRAL S 7 TAR U T A “ SR A RIS 7 AT AR K R
Gy e " DSRIA TARESS .

TR “RHER” 5, FBENE:

o G THEHN AT, FEERSCIRAITHRIATT &

o fEASEERET Ok iRA]

SR “ARKRIT” EFH, HEMNMBE:

o MEHBES ST G FIMEZEEAT H SRR R

o irERIEEVER S, B E R SR FE

o (TGRS & R XSS B i

TESERR “UTHREH” L5, BAERRE:

o (EHIGEBRE T IR B

o TR R T R XURG B I

o (AT BRE AT B 0 AR U R BRI TR

o (EATEE KB A I P ST A PRSI BRI IR AR, R RAE

77 BRI FR R ) 7L

SRR “RAHEE” HEFH, HEMNMBE:

o SRR GHUCEEHIR,

o ERSUEAN, EHIEEREHNEOTR;

o ERTTEIEELN, EHIGEEES %5 LT %,

o [EHIGETEREHLARK S EBCREE, 2B ERREFHF.

3. FXARBHRHK

3.1 f#ifiR

VETS Hil (R0 LraHaFF L. @Sk, BIRS . L%
SR AR A2 S A AR AR b ) B T ARAT 55 P 7 B SR TR Ae 0 AN BRAL 4
Ae. HAMAANHE . Hulif L0y 130 708,

5


file:///C:/外研教育测评中心/03英语职业技能等级考试/07申请1+x证书/第四批申请材料/02%20考试大纲/实用英语交际职业技能等级考试_考试大纲/实用英语交际职业技能等级考试（初级）_考试大纲_v3.doc%23_Toc404152938

S SE AT RIS GRidl) Fil Ry

3.2 i EHaRk

VETS 18 (g ol o S8 FH 9B A BRI L 43 g S Zbm v v 2% AR 4K
W 1-2 BLTARAESS o BRGS0 SR AN, B AR o 2 () AR AT
FSAREH T . DU TAESS B I TR 5

VETS 18 (R4 HANTUESHR, URREDNHI, OO a7 i
A AR AR B ERIAN T . SAESHE BT RS

% R =R EE | EE | AE
DT | ERAE
(45— | 7=t WBIER | 10 10
d VEE | gy |
S RA
£ | PR | 1B e m;@% SEE N 10
e | RRE | TR [ 5
%= | Bt 1%x¢l~ ﬁ” RS | BT | 5 25
I
THROrE | nokEE |1
LT RE | EwE | e 5
5500 | 2 abeg 10
%0 | % 5AMEZE | Bk | LR |5
A | HER | 5
5T | WK | LR A AR : : 20
AU Mg | pmen | 0
e | PRI | ERICR | 5
55 | Pt | ﬂ;;;&l iy | e | s 25
Tl msye | BmEs | 1
ot 49 100

3.2.1 FmEH

77 it B AT 55 EH Y N AR AL 25 S AR AR VA E T i E B SR R R R OG
O SLAE SR RE

ST ERE AT 2 FXHE, fR 200 H AL BEREARHE RN . 3L 6
A A FARYE RIS, AR 4 (1 4 SR I bk i a5 . IS
AT ERE, WHCCRE B ke

9 EORFE AT 1R 250 WAL IR E . MORHE P . 3t 4 N 54
AR T 2R A5 R, BRI 1Y 4 ARG a5 RS B EH5 4
BT ERE, WBORHRES, JFE T & HEER e

3.2.2 F@EN
7 HEAE 5525 2 R A I B LR T B 24T R HEA R fE

6



S SE AT RIS GRidl) Fil Ry

ZIUE S5 BR BB 15 200 18] 2247 197 i A, JRARSE BURHEAT 120 #0
WSk HES o VRS B B R RO E 2, BT, AN, DAL T H Sk
HEAIRE

3.2.3 $&fFERY

R RAMES =T 4LR, BEBERERREL dng 51k &K
E) WA BT R I BE

B WESRFE AN 1R 100 6 224 Ao, HARYE BORRHIWT prda (5 B
EGR. MR . 355 NI, 1% A AR T BUOGES B RE

B TEDRFEANT 14 250 A X IE . MORHERONE . 4 5 N, R
RSB AR 2, ERE T 45 1) 4 eIt b ide t e (25 58 o 121 28 BB AT O
s B RE

B = EORAE AEARYE TP S BRI T R, JFEET 120 MR SkIE
o ZWEHEEFERRBER, AR RIS, HHAHR], ULAT
S fE

3.2.4 ELHLIE

BT SS T N R AL, BB AT L FH IR

ST ESR A L 1 RS 300 1A A2 A5 T SERORE BRI SRR S S A
B SEREET . 5N ZT A A OSBRI

B LR A 5 5 AN B, g A T I N 2 AT G e ab R S 451
I, 5 /NE. 1% A AR A EIE A FHAF R RE
3.2.5 jEEERR

TEEh SR S5 e Y AL, B B A SR RS I g

SR AL 1 RS 300 18] A AT (A J R, FEARYE BRI A 15 B
FIIER. 35 /B 24575 A 2% AR HOCEE B Y RE

B BRSNS, SRR RS 1R 100 17 A A1
AR RTT R Z W EEFEESNSGEE S, GHERNES), DT HmR
IBHIRETT

3.2.6 FRHAR

77 b T RAT 55 B =1 N R AL 25 A R AR A B AT S R S R
P TR TT S RE

S BRI AL 1R 150 W A7 7 iRl A, IR Bokbr el 5 Bk AT
ULAC. Jt 5 /Nlile %7525 B2 AR B AR AN SRS 5 X AE

BWESRF AR 1 RS ERATHR S, JFRIEIR S N EERE
B BRI ST (1 4 i bk th B 5. 36 5 /NEL. S A S AT, B
figp AN A 2 o B R A5 JE 1 g

FBEWERFAL RN RIAE, 5 1R 200 #2477 s 07 %
7



S SE AT RIS GRidl) Fil Ry

W EAEEESFELEGE, U, DUREAT iRk i e

4. R B
4.1 FSHFR

4.1.1 B
FLR TSN E Bh 0 75 AT
4.1.2 EMH
FAER N Lo (077 AT VRS . PEEEAREEL T -
o HEGE VEIS BRI ATARHE, R HAF N ERRPPAS TARRI LS, R
FARVEIT I — Bk 5
o BXFERGEH)G, WM EHENESE, BEKEBBATIH, 4560
JEUT S o AN R SR ) e FAR AV A, A DR VE 20 AR 2 1
o IERIPER, B2 RIS BT, JERAITTELAR GBS, A
TS RS 2 AT BN IEE FUR EEAT i, BRI 1 AT

4.2 {ERITHE

4.2.1 IHE/ iR ICRLEE

HFEI/ AR IUR A LA, HEiS . R R 135
4.2.2 FIBFIEIREE

HINTIE AR & IER (D) RIHHR (F) BIRTREMONIL, 25 RME—, JIIiHs
B
4.2.3 {HSH

WA BRI IE 2 B0 5 I i B 6 T T 26 2 0 A
LRI
4.2.4 PEEL

M GERIANAE T = AR FER 25 A AR 2 24T 70 PR )
o AEWNETTH, ERPABEEELOGIE, EREaailEE L, U
LA AR AT S 4

>

i

b

I



S SE AT RIS GRidl) Fil Ry

o RN, ERVPAEAEERZEL SIS, SR NAY, K
% R VE

o BT, EAPHEAMEERER RS LW, WLESRFEE, A
Rk, URRIB R B

4.2.5 OkFE

M ANIE 5 PN E B0 25 A AR B AT 70 T 0«

o ENEH, ERVPAEEEE RGN, 25l iE g B SN
TR R, FEATIEW, DR ESEA;

o FEEFTH, EAPHEAMEENERE S LW, WDENFERE, A

TR, WEE. WRETEA, UARERGEE.

5. RIRES
VETS ik (&2 %\ 6it4r, W58 100 43, 60 43 f2 60 73 LL FoNE&
¥ ZRBGEIE LIRS “ L HIERZPRIR R e RUE T (ER)” &%
-LIE:PEO



S SE AT RIS GRidl) Fil Ry

B: SEASGERZMRIRRRESFREIN (Bh) HF&

Task 1
Nature & Pretty Cosmetics is a skincare brand. In the first quarter of 2021, it launched a new series
of body lotion targeting the British market.

Task 1.1

Michael Zhang, an overseas marketing manager, and Hayley Miller, one of the company’s marketing
specialists, are responsible for promoting sales of the products in Britain. Listen to 2 conversations
between them and answer Questions 1-6 by choosing A, B, C or D. You will have 10 seconds to
answer each question. Each recording will be played TWICE.

Questions 1-3 are based on Conversation 1.
1. What is the conversation mainly about?
A. Sales goals of the body lotion.
B. Competition in the British market.
C. Problems with the marketing strategies.
D. Investment in the advertising campaign.

2. What percentage of the total sales did the costs of marketing amount to?
A. 1.2%.
B. 40%.
C. 48%.
D. 56%.

3. Which of the following marketing strategies did the company use?
A. Advertising on social media platforms.
B. Giving more discounts for large purchases.
C. Posting commercials on its own website.
D. Displaying products at large shopping malls.

Questions 4-6 are based on Conversation 2.
4. When will the company offer discounts to customers in the next quarter?
A. Only at weekends.
B. Only on weekdays.
C. Only on Christmas Day.
D. Only during some celebrations.

5. Why does Hayley think it’s necessary to do digital marketing?
A. It helps them learn about local brands.
B. It is considered a big trend nowadays.
C. It is a good way to save on the costs of advertising.
D. It helps to make their advertisements more attractive.

6. What will Michael do after the conversation?

A. Design a customer survey.
10
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B. Make a new advertisement.
C. Write a new marketing plan.
D. Contact some local retailers.

Task 1.2

To prepare for the meeting with local retailers, Michael invited an experienced marketing
specialist to give a short speech on British business etiquette. Listen to part of the speech and
answer Questions 7-10 by choosing A, B, C or D. You will have 40 seconds to answer the
questions. The recording will be played TWICE.

7. What should Michael do when meeting the local retailers for the first time?
A. Stand close to them.
B. Give them a big hug.
C. Give a firm handshake.
D. Kiss them on the cheek.

8. What would be a good topic for small talk with the local retailers?
A. The reasons for Brexit.
B. Michael’s religious belief.
C. The history of Northern Ireland.
D. Michael’s favourite football team.

9. Which of the following is true about British humour?
A. It is common to make jokes about children.
B. It is a safe option to make jokes about the weather.
C. It is rude to make jokes about shared experiences.
D. It is uncommon for the British to make jokes.

10. Where should Michael place his napkin at a dinner party?
A. On his lap.
B. Into his shirt.
C. In his hand.
D. On his plate.

11



SN PETETBRRME H  AE E W (R B R

Task 2

You are Sally Han, a sales specialist at WED Electronics. Recently your company launched a new
mini printer. You are asked to promote the product on an international e-commerce platform. Read
the following passage about the mini printer and prepare for live streaming. You will have 4 minutes
to read and prepare. Then the text will disappear and you will have 120 seconds to speak.

With a simple stylish shape, the new WED printer is too small in size
(3.3in*3.2in*1.6in). and weighs only 160 grams. It can be grasped with
one hand and can fit into your pocket, which means you can take it
everywhere at your convenience.

The mini printer can be used to print photos, lists, labels, notes. messages,
drawings, quick response codes and so on. It features a high-quality print
head for clear, smooth, fast printing for black and white images. No ink is
required. A long standby time is also a big advantage of the mini printer.
Once fully charged. it can last at least a week.

The mini printer can satisfy almost all your
printing needs in daily life, travel or work,
and it is really easy to use. You can finish
printing within minutes. First, place the paper
| roll in the device. Second., download the
WED app and connect your mobile phone to
the mini printer. It is worth noting that after
downloading the WED app in your mobile
v &3 phone, you can edit your image in the app.
For example, you can add an interesting title
or change the background colour. Finally,
check the content and print the image out.

12
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Task 3

You are Gale Zhao, a senior editor at Whole Earth Publishing. An author, Gary Noble, will pay a
visit to your company soon. You are asked to choose a gift for him.

Task 3.1

Listen to the profile of Gary Noble. Answer Questions 1-5 by deciding whether the statements are
TRUE (T) or FALSE (F). You will have 3 minutes to complete the task. The recording will be
played TWICE.

Mr Noble is a Canadian writer.

Mr Noble can speak four languages.

Mr Noble writes lots of articles about today’s China.

Mr Noble has conducted some research on ancient Chinese literature.

ok~ wbdeE

Learning languages is one of Mr Noble’s hobbies.

Task 3.2

You are asking your colleague Mark Smith for advice on choosing a gift. Listen to the conversation
and answer Questions 6-10 by choosing A, B, C or D. You will have 50 seconds to answer the
questions. The recording will be played TWICE.

6. What does Mark think Gale should know first?
A. Mr Noble’s profession.
B. Mr Noble’s achievements.
C. Mr Noble’s hometown.
D. Mr Noble’s hobbies.

7. Which of the following most probably wins Mr Noble’s love?
A. Tea.
B. Beer.
C. Wine.
D. Coffee.

8. What did Mr Noble like most when he visited Sichuan Province?
A. Pandas.
B. Hotpots.
C. Landscapes.
D. The Sichuan Opera.

9. How would Mr Noble feel if the gift was a bunch of white lilies?
A. Surprised.
B. Offended.
C. Delighted.
D. Depressed.

10. What factor does Mark suggest Gale consider?
A. Cost.

13
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B. Weight.
C. Material.
D. Packaging.

Task 3.3

Choose a gift for Mr Noble. You may refer to the list below for some ideas. Report to your manger
what the gift is and why you have chosen it. You should consider whether your gift is:

¢ related to Mr Noble’s hobbies or interests;

* culturally appropriate;

* casy to carry.

You will have 120 seconds to prepare and 120 seconds to speak.

o

The gifts for you to choose from:

(P

* book
* handicraft
* painting

* porcelain

14
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Task 4

You are a new purchasing manager at an international dessert company. One of your duties is to deal
with emergencies in foreign trade. In order to ensure normal production and protect the company’s
interests, you are asked to learn more about the ways of dealing with breach of contract.

Task 4.1

Read the passage below and answer Questions 1-5 by filling in the blanks with the EXACT words
or phrases from the passage. Use NO MORE THAN THREE words for each blank.

How to Deal with Breach of Contract
Entering into contracts is necessary for all businesses. Usually, a party may breach a contract
because of financial problems, technological failures or operational issues. So, what do you do when
the other party has breached the contract? Here are some steps for you to refer to.

Talk to the other party

Breach of contract happens for different reasons. In some cases, it will be in both parties’ interests
todiscuss the breach and work out a solution. Before endingthe relationship, reach out to the other
party—you may find that the breach is just a result of short-term difficulty and can be resolved
quickly.

Amend the contract

When you face breach of contract and cannot work out a solution through negotiation with the other
party, you can amend the contract to reflect the changed circumstances. Although you can do the
amendment orally, it is strongly advised that you record the changes in writing. This is sometimes
called a “deed of variation”, which is simply a written document stating how the two parties have
amended the contract.

Terminate the contract

In response to breach of contract, you have the right to terminate the agreement. This right typically
arises when the other party has breached an essential term of the contract. However, breach of
contract does not always give you this right. If you are unsure about whether you can terminate a
contract, it is best to consult a lawyer and ask him to review your contract before you take formal
action.

Ensure that you follow all the termination clauses in the contract. Termination clauses outline how
a party can terminate the contract, including notification in writing and a notice period before

termination.

1.  One party may breach a contract for many reasons, including , technological

failures and operational issues.
2. Sometimes, it will be beneficial for both parties if they and find a solution.

3. Adeed of variation is a describing the changes in the contract.

4. Therightto terminate the contract arises when the other side has breached

of the contract.
5. Termination clauses usually include in writing and a notice period before

termination.

15



S SE AT RIS GRidl) Fil Ry

Task 4.2

Read five short cases and think about how to deal with each case. Answer Questions 6-10 by
choosing A, B, C or D.

10.

Party B is an Indian supplier of mangos to Party A. Since the average temperature in India has
been extremely low this year, mango production has been greatly reduced. Party B cannot
provide 5,000 kilogrammes of mangos for Party A as stated in the contract. The two parties
agreed to reduce the supply amount to 3,000 kilogrammes. What should they do next?

Party B is a wheat supplier to Party A. For the past three months, Party B did not supply wheat
to Party A without any reasons. Party A is sure that Party B has breached an essential term of
the contract and wants to end their cooperation. What should Party A do?

Party A and Party B are long-term business partners. Party A finds that Party B did not provide
butter as required in their contract this month. Party A wants to solve the problem instead of
ending their relationship. What should Party A do next?

Party B is a supplier of cream to Party A. Due to unexpected storms, Party B needs more time
for transportation, so Party A cannot get the cream as scheduled in the contract. The two parties
agreed to change the delivery time. What should they do next?

Party A decided to purchase three batches of cherries from Party B. After receiving the first
batch, Party A found the fruit’s quality was not the same as what is stated in the contract. Party
A wants to terminate the agreement but is unsure if it has the right to do so. What should Party
A do?

Consult a lawyer
Amend the contract
Talk to the other party
Terminate the contract

OO0 W
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Task 5

You are Jason Chen, a programme manager at an event-planning company. You are planning the
12th Anniversary Celebration for the Pruliet Business School.

Task 5.1

Read the profile of the Pruliet Business School. Answer Questions 1-5 by deciding whether the
statements are TRUE (T) or FALSE (F).

The Pruliet Business School (PBS) was established in 2012 in Switzerland by
five famous businesspeople. They set its mission as cultivating responsible
leaders who strive to make the world a better place through business. PBS has
two aims: to develop business talent through offering first-class training
programmes and to promote international exchange of business ideas.

The Pruliet Business School provides various training programmes for those
who are interested in business management, such as MBA., EMBA and
FEMBA. Take the MBA programme as an example. Students involved in the
MBA programme will explore a mix of business, strategy and leadership
studies under the guidance of famous professors and industry experts. At the
end of the programme, they are required to put learning into action.

It 1s estimated that more than 10,000 students have graduated from PBS during
the past vears. They come from different industries such as business. marketing
and finance. Some of them are public figures. With the guidance and help of
the Pruliet Business School. they have harvested excellent outcomes in their
own fields and built up a solid foundation for their future career.

Meanwhile, PBS has a responsive alumni network with over 3,000 helpful and
responsible leaders from different industries. These alumni take an active part
in school affairs and make efforts to promote the development of PBS. They
also make contributions to personnel training by founding scholarships and
research projects.

The Pruliet Business School attaches great importance to the international
cooperation among business schools and the exchange of different insights. In
March 2022, it initiated a regional business forum online and invited professors
from over 10 famous business schools to share their views on a few topics
related to business management and business talent cultivation.

1. PBSis a business school established by the government.

2. Students involved in PBS’s MBA programme can learn from famous professors and industry
experts.
3. PBS’sstudents are all from the same industry.
17



SN PETETBRRME H  AE E W (R B R

4. Some alumni of PBS set up scholarships and research projects in the hope of improving
personnel training.
5. In March 2022, PBS initiated an online business forum.

Task 5.2

Complete the event proposal below for the 12th Anniversary Celebration. An activity has been
provided for your reference. Design one more activity and provide detailed information for it in
about 100 words.

Event Proposal

Title The 12th Anniversary Celebration
IS0 B Jason Chen

December 15th, 2024

Venue Smart Mountain Hotel

Goals:

1. To increase the popularity of PBS among the public

]

To express gratitude to PBS’s faculty

3.  To strengthen the bond among the alumni

Event Schedule
Time Activities Participants Detailed description
2:30 pm ig:i ?::lirgéSter The theme of the forum is... This forum

will be divided into... PBS’s alumni can
freely take part ...

5:00 pm Fomomt | hpess tumnii

Some famous singers

Time:

Activities:

Participants:

Detailed description:

18
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Task 6

You are Kimi Sun, a product manager at iHealth Company. Your company plans to upgrade one of
your products—the HCare Electric Toothbrush. You are asked to write a proposal for it.

Task 6.1

Read the following passage about the HCare Electric Toothbrush. Decide the heading of each
paragraph by summarising the main features of the electric toothbrush. Answer Questions 1-5 by
choosing A, B, C, D or E.

With powerful ultrasonic cleaning technology, you will get such a
thorough cleaning that you will feel as if you just got out of the
dentist’s chair. The HCare Electric Toothbrush can clean gums and
hard-to-reach areas completely.

Hi

The built-in smart timer reminds you to change brushing areas every
30 seconds, encouraging a healthy brushing habit. The HCare Electric
Toothbrush automatically shuts off when two-minute time is up.

This model i1s water-resistant. The entire electric toothbrush can be
rinsed with water. It is safe to use the electric toothbrush when you
take a shower.

A four-hour charge provides a minimum of 30 days’ use, so you do not
need to carry a charger when you are travelling. The USB charging is
safe and easy.

The extra lightweight design (55 grams) is less than half of a regular electric
toothbrush. Light in your hand, but cleaning thoroughly, it gives you a brushing
experience superior to that of a regular electric toothbrush.

;' iaragrapl; ; A. Lightweight design
- CAaEtap B. Waterproof function
3. Paragraph 3 i .
C. Smart time reminder
4. Paragraph 4 . .
5. Paragraph 5 D. Long-lasting battery life
E. Powerful cleaning technology
Task 6.2

Last week, your team conducted market research in orderto upgrade the HCare Electric Toothbrush.
Read part of the report and answer Questions 6-10 by choosing A, B, C or D.

Electric toothbrushes have been on the market for some time, but it has only been in the past few
years that their popularity has risen among customers. There are several reasons that the sales of
electric toothbrushes have largely increased. First of all, advertisements for a range of electric
toothbrushes are common throughout the sector. Additionally, people’s living standard is improving
globally, which is also a leading driving factor and presents an opportunity for the growth in the

electric toothbrush market. However, the most important driving factor behind the growth of the
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market is the growing awareness of dental care among people.

Following this market trend, our company launched the HCare Electric Toothbrushlast year. It was
once a hot product in the market and one of our best-sellers. But this year, with more similar products
entering the market, the sales of the HCare Electric Toothbrush have been declining dramatically.
In order to find out customers’ views and feedback on this product, market research was conducted
among 15,000 customers (aged from 20 to 65) from 18 major cities and three rural areas. Among
these subjects, people aged from 20 to 35 took up the most. Our respondents included both males
and females, which represented 42% and 58% respectively. Questionnaires and street interviews

were used in this survey.

The following chart illustrates our customers’ attitudes towards the product.

Customers' Attitudes Towards the Product
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Besides the overall views towards the electric toothbrush, our research also reveals those customers’
views on some specific aspects, including battery performance, brush head, timer, cleaning effect,

sound and weight. The results are classified by gender and age respectively.
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Proportion of Customers' Complaints by Age
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6. Whatis the most important driving factor behind the increased sales of electric toothbrushes?
A. The widespread advertising.
B. The improved living standard.
C. The increasing efforts in marketing.
D. The growing awareness of dental care.

7. What can we learn about the subjects of the survey?
A. Most of them were aged over 50.
B. More than half of them were males.
C. There were 15,000 subjects in total.
D. They came from 21 different cities.

8. Which of the following is true about the customers’ attitudes towards the HCare Electric
Toothbrush?
A. Most customers had a positive attitude towards the toothbrush.
B. The smallest percentage of the customers showed a negative attitude.
C. Over half of the customers were neither positive nor negative.
D. The largest percentage of the customers were neutral about the product.

9. Which of the following is true about the customers’ complaints?
A. Both male and female respondents complained most about the brush head.
B. Male respondents complained more about the timer than the annoying sound.
C. The cleaning effect of the toothbrush received the fewest complaints among the respondents.
D. More female respondents complained about the battery performance than male respondents.

10. What can we learn about the customers aged from 51 to 65?
A. Over half of them held the view that the sound was annoying.
B. They complained more about the timer than the younger customers.
C. Less than 5% of them had problems with the weight of the toothbrush.
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D. They had more complaints about the cleaning effect than the youngsters.

Task 6.3

On the basis of the information above, complete the following proposal about the upgrading of the
product in about 200 words.

Product Upgrading Proposal

Product features

iHealth launched the product of the HCare Electric Toothbrush
last year. It is advertised as having the following features.

Problems

Last week, we conducted market research and found that our
product still had some problems.

Suggestions

To promote the sales of the product, it is necessary to improve the
product. On the basis of the research, I think we should upgrade the
product in the following ways.
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Keys

Task 1

Task 1.1

1.C 2.D 3.A 4.D 5.B 6.D
Task 1.2

7.C 8.D 9.B 10. A

Task 2
Sample

Hello, ladies and gentlemen. Thanks for tuning in! I’'m Sally from WED Electronics. Today
I’m going to bring you our newly-developed product—a fabulous mini printer. Please stay tuned
and I’ll give you a special offer by the end of the streaming.

Now please have a look at this mini printer. It’s quite cute and small, right? Our new printer
features a small size and weighs only 160 grams. You can hold it with one hand or put it in your
pocket. It will never be a burden on you.

What can you use it for? Actually you can use it to print many things, like photos, lists,
drawings, etc. And the print head is of high quality. See, here’s a photo I just printed. It’s quite clear
and vivid. And no ink is needed. Also, our printer has a long standby time. You can use it for at least
one week once it is fully charged.

In addition, the printer is quite easy to use. There are only three steps. First, place the paper
roll in the printer. Second, download the WED app and connect the printer with your phone. Please
remember that you can edit your image in the app. Third, print the image out. There you go! Quite
easy, right?

OK, that’s our new product. You’re welcome to place an order now and you’ll enjoy a big
discount of 10%! Hope you enjoy it!

Task 3
Task 3.1
I.T 22F 3T 4T S.F
Task 3.2
6D 7.A 8A 9.B 10.B
Task 3.3
Sample

I’d suggest buying the gift set of the picture-story version of Water Margin for Mr Noble.

First of all, as indicated in the profile, Mr Noble loves reading and writing. Water Margin is
one of China’s Four Great Classical Novels and enjoys high reputation at home and abroad.
Secondly, Mr Noble once conducted some research on ancient Chinese literature. Water Margin
contains lots of Chinese culture elements, which I believe will be beneficial to his research. What’s
more, Water Margin is famous for portraying many vivid characters like Lin Chong and Lu Zhishen,
who are as brave, warm-hearted as Robin Hood. This may strike a chord with Mr Noble. Lastly, the
whole set consists of 20 small, thin books, placed together in a vintage gift pack. It is not as easily-
broken and heavy as porcelain, so he should have no trouble carrying it home with him. I am sure
Mr Noble will like this classic Chinese work of literature.
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Task 4

Task 4.1

financial problems
discuss the breach
written document
an essential term

AR A

notification
Task 4.2
6B 7.D 8C 9.B 10. A

Task 5
Task 5.1
1.F 2. T 3.F 4. T 5.T

Task 5.2

Time: 5:30 pm - 8:00 pm

Activities: Evening party

Participants: PBS’s headmaster, PBS’s faculty, PBS’s alumni and some famous singers
Detailed description: A buffet including Chinese and Western food will be served. At the beginning
ofthe party, the headmaster of PBS will make a short speech to express his thanks and expectations.
After that, participants can chat with each other at random. There will also be some singing
performances, which will help participants relax after long hours of hard work. At around 8:00 pm,
the party will come to an end, and every participant will get a souvenir—a pen and a notebook with

the PBS logo.

Task 6
Task 6.1
I.E 2.C 3.B 4D 5. A
Task 6.2
6.D 7.C 8D 9.A 10.B
Task 6.3
Product Upgrading Proposal
Product features

iHealth launched the product of the HCare Electric Toothbrush last year. It is advertised as

having the following features. Firstly, it can clean hard-to-reach areas with its ultrasonic cleaning

technology. Secondly, the built-in timer can pause and shut off automatically, which helps you

cultivate a good brushing habit. Thirdly, it is water-resistant and therefore it is safe to use during a

bath. Additionally, the long-lasting battery provides a minimum of 30 days’ use after it is fully

charged. Finally, weighing only 55 grams, it makes your brushing experience quite easy and pleasant.

Problems

Last week, we conducted market research and found that our product still had some problems.
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Some customers complained that the built-in timer didn’t shut off automatically or remind them to

change brushing areas. Besides, many customers reported that they had to charge the toothbrush

every other day. A third problem was that the mechanical sound was too loud, especially for elder

users. Finally, the brush head was somewhat disappointing. Nearly half of the male respondents

considered it too small, while more than 40% respondents, aged 36-50, mentioned the same problem.

Suggestions
To promote the sales of the product, it is necessary to improve the product. On the basis of the

research, I think we should upgrade the product in the following ways. To solve the problems of'the

built-in timer and the mechanical sound, we should upgrade our technology, and ensure that every

component of our product is produced to a high standard. As for the battery, we can discuss with

our suppliers and try to purchase products with more stable performance. Finally, the brush head

should be made in two sizes for our next batch of products, so that our customers can change the

size as they like.
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Scripts
Task 1

Nature & Pretty Cosmetics is a skincare brand. In the first quarter of 2021, it launched a new series
of body lotion targeting the British market.

Task 1.1

Michael Zhang, an overseas marketing manager, and Hayley Miller, one of the company’s marketing
specialists, are responsible for promoting sales of the products in Britain. Listen to 2 conversations
between them and answer Questions 1-6 by choosing A, B, C or D. You will have 10 seconds to
answer each question. Each recording will be played TWICE.

Questions 1-3

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley Miller:

Michael Zhang:

Questions 4-6

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley Miller:

Michael Zhang:

Hayley, have you read through the sales report of the body lotion in the first
quarter?

Of course. Our total sales reached 100,000 pounds, and our market share
also increased by 1.2%.

Yes. I was so excited when I saw this. But the problem is that our costs of
marketing amounted to 56% of our total sales.

Michael, considering our costs of other areas, such as payroll and
production, that means we barely broke even.

Yup. As we tried to enter the British market, we organised some
promotional activities to attract new buyers, say, offering a 40% discount
for every purchase.

Giving discounts did attract more customers, but the costs were huge.
Besides, we also invested a lot in advertising, which took up nearly 48% of
our total marketing costs.

That’s quite a large portion. You see, um, we posted commercials on many
social media platforms and shopping websites.

Yes. We also put advertisements on LED displays at large shopping malls.
All of these require large capital consumption.

You’re right. To increase our profits, we must change our current marketing
strategies.

Now let’s talk about our marketing strategies for the next quarter. What do
you suggest, Hayley?
Um... instead of giving discounts for every purchase, we could give
discounts only during important celebrations, such as Christmas Day.
Great! This will help to reduce our marketing costs.
Yup, that’s the idea. Do you have any other ideas?
Well, I think we should use traditional ways of advertising instead, since
the costs of online advertising are not worth it.
I’m afraid I don’t agree, Michael. Digital marketing is a big trend now. We
just need to be... um... more careful when investing in it.
Could you explain more about it?
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Hayley Miller: I mean... I mean we should design advertisements that can attract and
convince our customers to buy the products. To find the answer, we need to

conduct a customer survey.

Michael Zhang: I see. As we’re competing with many large local brands, it’s necessary to
know more about the British customers.
Hayley Miller: Exactly. The local retailers we’ve been working with might also give us
some help with our marketing plans.
Michael Zhang: Nice! I will contact them later today and see when we can have a meeting.
Hayley Miller: Thanks, Michael. And I’ll work on designing the customer survey.
Task 1.2

To prepare for the meeting with local retailers, Michael invited an experienced marketing
specialist to give a short speech on British business etiquette. Listen to part of the speech and
answer Questions 7-10 by choosing A, B, C or D. You will have 40 seconds to answer the
questions. The recording will be played TWICE.

OK, first, I want to talk about meeting etiquette. For both introductions and departures, a firm
handshake is appropriate. Hugging, kissing and touching are usually for family members and close
friends. Besides, the British like a certain amount of personal space, so don’t stand too close to
another person or put your arm around someone’s shoulder.

When making small talk, it’s best to avoid discussing politics, especially those issues related to
Scotland or Northern Ireland. Also, don’t ask questions regarding a person’s age, birthplace or
religion. I suggest you talk about your immediate surroundings, like food, weather, etc. Well, sport
is also a good topic for discussion.

Humour is highly valued in British business culture. Generally, people make jokes about themselves
or shared experiences. But remember one thing—unless you know the other person very well, don’t
make jokes about him or her. It would be considered rude. Making jokes about neutral topics like
the weather is a safe option.

Lastly, when you’re invited to dinner, pay attention to table manners. Wait for your host to start
eating before you begin. It is considered disrespectful to eat with your mouth open or speak with
your mouth full. Also, you should place yournapkin on your lap instead of tucking it into your shirt,
and use your hands rather than a knife to break a bread roll placed on your side plate.

Task 3

You are Gale Zhao, a senior editor at Whole Earth Publishing. An author, Gary Noble, will pay a
visit to your company soon. You are asked to choose a gift for him.

Task 3.1

Listen to the profile of Gary Noble. Answer Questions 1-5 by deciding whether the statements are
TRUE (T) or FALSE (F). You will have 3 minutes to complete the task. The recording will be
played TWICE.

The Canadian author Mr Gary Noble is 40 years old this year. He has been working as a freelance

27



S SE AT RIS GRidl) Fil Ry

writer for the past five years. He writes extensively on what is happening in today’s China. Writing

articles and learning about Chinese culture have been two of his relentless pursuits. He has

conducted some research on ancient Chinese literature. Mr Noble’s native languages are English

and French, but he can also speak Chinese fluently. He has many hobbies, including playing the

piano, reading and collecting antiques.

Task 3.2

You are asking your colleague Mark Smith for advice on choosing a gift. Listen to the conversation
and answer Questions 6-10 by choosing A, B, C or D. You will have 50 seconds to answer the
questions. The recording will be played TWICE.

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Gale Zhao:

Mark Smith:

Morning, Mark. You know Mr Noble is visiting our company soon. I’'m
preparing a gift for him. [ heard that you accompanied him during his stay in
China last year. Could you give me some advice?

Sure, Gale. Um... firstly, I think you need to know something related to his
hobbies or interests.

Oh, I’ve read his profile and I know he’s interested in music, reading and
collecting antiques, right?

Yes. Also, he is a big fan of Chinese tea.

I see. So tea is a good option. What about other drinks? Does he like coffee,
wine or beer?

Not really. Just tea, I guess. He particularly likes collecting tea sets.

Great! Do you have any other suggestion?

Well, he also enjoys travelling. He showed great love towards various
landscapes in China while we were travelling around.

Really? Where did he visit during his last trip?

He went to Sichuan Province and was really impressed by the hotpot and the
Sichuan Opera. But the panda was his favourite.

Wow! So I could find interesting gifts about pandas. Anything else I should keep
in mind?

Let me see. The gift must be culturally appropriate. That means you need to
have a basic understanding of Canadian culture and gift giving. For example,
white lilies are associated with funerals in Canada. You’d better keep this in
mind if you don’t want Mr Noble to feel offended.

OK. I get it.

Oh, one more thing—the gift must be easy to carry. We don’t want it to become
a burden to our guest.
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