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Task 1

You are a client manager at New Technic. You are asked to accompany Nanami Sakurai, your
Japanese client, during her visit to your company. Before meeting her, you are asked to attend a
lecture on Japanese cultural taboos. Decide how you should behave during Nanami’s visit according
to the lecture. Answer Questions 1-5 by choosing A, B, C or D. You will have 50 seconds to answer
the questions. The recording will be played TWICE.

1. Which is possibly a good topic for your conversation with Nanami?
A. Nanami’s income.
B. Prime Minister of Japan.
C. Places of interest in Japan.

D. Nanami’s educational experiences.

2. Why is it rude to praise Nanami’s make-up?
A. Because it is a private topic.
B. Because it implies that she is ugly.
C. Because it means that she likes hiding.

D. Because it is impolite to make comments.

3. What is the best thing to do when you greet Nanami?
A. Hug her.
B. Bow to her.
C. Shake hands.
D. Kiss on her cheek.

4. What should you do when you exchange your business cards?
A. Receive her card with one hand.
B. Stand up when receiving her card.
C. Hand out your card with one hand.

D. Keep seated when handing out your card.

5. What is best to do during your dinner with Nanami?
A. Pour your own drink.
B. Ask others to help with your drink.
C. Talk about Nanami’s family members.

D. Collect food and put it on your plate before eating.

10
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Task 2

You are Sally Zhang, a marketing manager at Neno Coffee. You are asked to introduce your
company to your potential investors during their visit. Read the profile of the company and prepare
for the introduction. You will have 5 minutes to read and prepare. Then the text will disappear and
you will have 120 seconds to speak.

The Neno Coffee Profile
History
Our story began in 1991. Back then we were only a retailer of whole bean and
ground coffee with a single store in Hangzhou’s Square Market. Today, we
connect with millions of customers every day and possess more than 30,000
retail stores.

Products

We’ve always believed in serving the best coffee possible. We offer more than
10 blends and more than 20 single-origin premium coffees. It’s our goal for all
of our coffee to be grown under the highest standards of quality. Our coffee
buyers personally travel to coffee farms in Latin America, Africa and Asia to
select high-quality beans. And our master coffee roasters bring out the balance
and rich flavour of the beans.

Social responsibility

At Neno, we have always believed in the importance of striking a balance
between profitability and social conscience. It all started with our early travels
to the places where our coffee is grown, understanding that our future is tied to
the future of farmers and their families. We built a global network of support

to create a new way to produce coffee: one that is

sustainable and good for people and the
planet. As the threats of climate change
have grown, we have been working to
help coffee farms adapt and find
innovative solutions for building
and operating our stores, while
reducing the environmental
impact of our cups, straws and
lids.

11
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Task 3

You are a shopping consultant at TEC Company. Your company recently launched some new waffle
makers. You are asked to choose the most suitable product for each customer based on his/her needs.

Task 3.1
Listen to the introductions to three of your new waffle makers. Complete the table by using the

EXACT words, phrases or numbers from the recording. You will have 5 minutes to complete the
task. The recording will be played TWICE.

Products Cooking Features Other Advantages Price
Dash Mini Make waffles and paninis Light-weight $23
Waffle Maker Small cooking surface for Heat up in 3 minutes

[1] portions Variety of [2] options
Sea Creature 7 cool and  fun [4] on the heat plates | $34
Waffle Maker [3] shapes Include a compact storage case
Include tried and true
[5]
Emoji Waffler Make walffles and Non-stick for easy | $58
pancakes using 4 [7]
changeable plates Walffles are easily removed
The plates are of different Adjustable browning and
[6] temperature control
Task 3.2

Three customers are calling you and describing their needs to you. Choose the waffle maker that
best suits each customer’s needs by choosing A, B or C for Questions 8-10. You will have 30 seconds
to complete the task. The recording will be played TWICE.

A. Dash Mini Waffle Maker
B. Sea Creature Waffle Maker
C. Emoji Waffler

8. Customer 1
9. Customer 2
10. Customer 3

Task 3.3

Now listen AGAIN to the first customer’s needs and introduce the product you have chosen for her
based on the information of the waffle makers. Your purpose is to persuade her to buy the product.
You should cover the following points in your introduction:

e A summary of her needs

e The product you have chosen for her

o The reasons that you have chosen this product for her

After the recording, you will have 120 seconds to prepare and 90 seconds to speak.

12
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Task 4

You are Susan Zhao, an assistant export manager at Ausrice Pty. You are asked to respond to a letter
about a counteroffer.

Task 4.1
Now read the letter from Edward Carey making a counteroffer on your company’s rice. Answer
Questions 1-5 by choosing A, B, C or D.

- - - -— -—_— -—m -
10th January. 2024

Ms. Susan Zhao
Assistant Export Manager
Ausrice Pty

Brisbane

Australia

Dear Ms. Zhao,

We have received your letter of 6th January, which responded to
our enquiry of 1st January. In your letter you offered us 100 tons
of rice at a price of A$1.200 per ton.

We regret to inform you that our buyers here in Singapore find
vour price much too high. We notice that the prices of some
Malaysian rice are around 30% lower than yours.

We know very well that the quality of Australian rice is better.
However, a slight difference in quality should not lead to a price
difference of more than 10%. I'm afraid we can’t accept your
price. We would like to make a counteroffer as follows, but
please note this offer is only open till 6th February 2024.

For the crop in 2024, AS$1,050 per ton for 100 tons of rice.

I agree with all of the other terms in your letter of 6th Januvary. As
vou will be aware, market prices are falling so we look forward
to a quick response from you.

Yours sincerely,
Edward Carey
Manager
Keppel Rice Ltd
AW Y L By Y 8By Sy

1. What is the major reason why Edward Carey makes this counteroffer?
A. The price is high.
B. The quality is low.
C. The origin is wrong.
D. The market is unstable.
13
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. Which country’s rice is used for comparison with that of Ausrice Pty?
A. China.

B. Australia.

C. Malaysia.

D. Singapore.

. When is Susan Zhao expected to reply?
A. Before 1st January.

B. Before 6th January.

C. Before 10th January.

D. Before 6th February.

. At what price does Edward Carey counter offer?
A. A$1,050 per ton.

B. A$1,050 per 100 tons.

C. A$1,200 per ton.

D. A$1,200 per 100 tons.

. Why does Edward Carey suggest that Susan Zhao accept the counteroffer immediately?
A. The price is increasing.

B. The price is decreasing.

C. The demand is increasing.

D. The demand is decreasing.

14
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Task 4.2
Now complete the reply letter to Edward Carey’s counteroffer, and explain why you cannot accept
his price. Fill in the blanks by choosing from A to G.

- - . - . - .

20th January, 2024

Mr. Edward Carey
Manager

Keppel Rice Ltd

112 Bukit Timah Road
Singapore

Dear Mr. Carey,

Thank you for your letter dated 10th January 2024.
[6] since it 1s below our expectation.

You mentioned the price of other countries” rice in your letter.
[7] at a price as low as that. We must point out
that your offer is unacceptable in the current market. To be
honest, we have several long-term clients in your region.

(8]

9] . which is contrary to your claims. And we
believe it 1s unlikely to change in the near future.

[10] so that we can ensure your requirements
are met in good time. I look forward to vour early reply.

Yours sincerely.

Susan Zhao

Assistant Export Manager
Ausrice Pty

. The market price is rising

I am glad to receive your letter

They are also buying at this price

. Please send us a price list as soon as possible
Therefore, we hope that you will agree to our price

But we have not heard of Australian rice being sold

G m m o O W »

. Regretfully, we are unable to accept your counteroffer

15
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Task 5

You work in the R&D Department of TopTech Company. You are doing market research to assist
your manager to develop a new robotic vacuum cleaner. Read part of a market report and graphics
on global robotic vacuum cleaners. Answer Questions 1-5 by choosing A, B, C or D.

The future of the robotic vacuum cleaner market looks bright with opportunities in the
residential, commercial, industrial, and healthcare industries. The market is expected to grow with
a CAGR ((EEAIEK %) of 16% from 2019 to 2024. The major drivers for this market are
increasing application of automation in household devices, rise in labor cost and increasing safety
concern.

The global robotic vacuum cleaner market is divided on the basis of product, operations,
applications and region. On the basis of product, the market is divided into floor vacuum cleaner,
window vacuum cleaner, pool vacuum cleaner, lawn vacuum cleaner and others. These cleaners
have functions such as navigation control systems and sensors. They are used to detect obstacles
and prevent collisions. The floor vacuum cleaner is expected to hold the largest share of the robotic
vacuum cleaner market by 2025.

GLOBAL ROBOTIC VACUUM CLEANER MARKET, 2013-2029

Global Robotic Vacuum Cleaner Market, By Product Type, 2019 (USS Mn)

Global Robotic Vacuum Cleaner Market Share (%)
: By End Use, 2019 (USS Mn)

o Household o Commercial -— 46

1. What is the expected CAGR for the robotic vacuum cleaner market from 2019 to 2024?
A. 11.6%

B. 16%

C. 25%

D. 73.8%

2. Which of the following is one of the drivers for the rise of the robotic vacuum cleaner market?

16
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More considerations in safety.

More investments in the labor market.

Increasing opportunities in the healthcare industry.

Increasing application of automation in the commercial industry.

3.  What is the use of the sensors of the floor vacuum cleaner?

A
B.
C.
D.

Cleaning the floor.
Sensing the obstacles.
Removing the obstacles.
Controlling the direction.

4. What is believed to take the largest share of the robotic vacuum cleaner market by 2025?

A
B.
C.
D

. The window vacuum cleaner.

The pool vacuum cleaner.
The lawn vacuum cleaner.
The floor vacuum cleaner.

5. What conclusion can be drawn from the graphics?

A
B.
C.

Household vacuum cleaners took up 73.8% of the global market in 2019.

Window vacuum cleaners took up the largest share of the global market in 2019.

The market share of window vacuum cleaners doubled that of floor vacuum cleaners in
2019.

About half of the robotic vacuum cleaner products were sold for commercial purposes in
2019.

17
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Task 6

You are Tim Li, an HR director at Double Tech Company. Your company is holding a New Year
Gala next month and you are asked to choose a venue for it.

Task 6.1

Read part of your assistant’s email on when and where the staff members expect the party to be held.
Complete the notes using the EXACT words, phrases or numbers from the email.

...Last week I did a survey among our staff. It is good to know that about 120 people are willing to
go to the Gala. As for the venue, almost 90% of them think it is a good idea to have it in the bar.
They hope there will be a good selection of drinks. Also, it would be better if there could be some
music for them to relax or dance to. About the time, nearly 87% of them suggest that the Gala starts
at 5 p.m. in the evening, so they can have more time to hang out together. As for the location, most
of them would like to meet in the downtown area because there will be more choices. Those who
live far away can drive anyway...

AR R EAEER

Notes

Number of people willing to attend the Gala:

[1]

Venue preferred:

Bar
Expectations of the bar:

* A good selection of [2]

* Some [3]

Time preferred:

[4] in the evening

Location preferred:

[5] area

Task 6.2
Read part of a travel guide about three bars. Answer Questions 6-10 by choosing A, B or C.

18
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Leap Brewing

Original

This bar opened in Beijing in 2010.

It has a good selection of different beers, with prices starting from 25 RMB
for each glass.

While it doesn’t serve food, it has menus from many of its nearby
restaurants. It can help you order great food like pizza, dumplings, pasta,
etc.

At Leap Brewing Original, you may find about 8 tables in the beautiful
courtyard. It’s a good place to sit with friends and get away from life’s
pressures.

The bar is in Baochao Hutong, and you are advised to walk or bike there.
Reminder: it doesn’t open until 9 o’clock in the evening.

Whisky & Words

If you are looking for a quiet bar in downtown Beijing, you’ll love this one.

Its opening hours are 5 p.m. to 11 p.m. It has many whiskeys from all over
the world, including some great ones from Scotland and Japan.

The staff are awesome and knowledgeable. They are fun to interact with and
have special talents, such as doing magic and dancing.

The decorations inside the bar are quite unusual, which makes the
experience more unforgettable.

The place is a little small but great for one on one dates.
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Open from 3 p.m. till midnight, Sugar is a rooftop bar at a five-star hotel.

With amazing cocktails, a good wine list and delicious food, there’s no
better place in Beijing to watch the sunset and see the city light up after
dark.

Also, along with pleasant music through the evening, you can relax or
dance if you prefer. Its vast outdoor area with some of Beijing’s best views
attracts many people looking for a great space to relax after work.

So, don’t forget to book online beforehand, especially on weekends, and
you’ll get a 5-hour parking PASS for the hotel’s parking lot.

Which bar:

6. has a parking lot for customers?

7. is suitable for one on one dates?

8. advises customers to go by bike or on foot?
9. plays good music to dance to?

10. is not open until 9 p.m.?

A. Leap Brewing Original
B. Whisky & Words

C. Sugar

Task 6.3
Write an email to your manager Jack Brown about your ideas for the venue in about 120 words. You
should state which bar you have chosen and give your reasons.
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Keys

Task 1
1.C 2.B 3.C 4B 5D

Task 2
Sample
Ladies and gentlemen,

I’'m Sally Zhang, Marketing Manager at Neno Coffee. Thank you for coming all the way to
China. Now I’d like to introduce to you more details about our company.

Neno Coffee was established in 1991. Back then there was only one single store in Hangzhou.
Now we own more than 30,000 retail stores and provide services for millions of customers every
day. We have developed more than 10 blends and 20 single-origin coffees. All of these changes have
taken place in just 20 years.

We guarantee high quality at Neno. Our coffee beans are personally selected from Latin
America, Africa and Asia, and our master coffee roasters can bring out rich flavours.

Striking a balance between profitability and social responsibility has always been our mission.
We not only help coffee farms adapt to climate change, but also try to reduce the environmental
impact of plastic cups, straws and lids.

That’s the end of my introduction. Thank you for listening.

Task 3

Task 3.1

. individual

. colour

. sea creature/sea animal
. non-stick coating

. recipes

. emojis

N N L AW

. clean-up
Task 3.2
8&A 9.C 10.B
Task 3.3
Sample

Good morning, madam. I understand that you want to cook individual portions at a time, and
that you expect to cook other foods besides waffles. I’d like to recommend our new product—Dash
Mini Waffle Maker. Its small cooking surface won’t take up much space, especially suitable for
students like you who live alone in a dorm. You can cook both waffles and paninis with it. What’s
more, our product is very well-designed and comes in different colours. I believe our Dash Mini
Waffle Maker will meet your needs well.

Task 4
Task 4.1
1.A 2.C 3D 4A 5B
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Task 4.2
6G 7.F 8C 9A

Task 5
1.B 2.A 3B 4.C

Task 6

Task 6.1

1.120

2. drinks

3. music

4.5 p.m.

5. downtown

Task 6.2

6.C 7.B 8A 09.C
Task 6.3

Dear Mr. Brown,

10.E

5.A

10. A

Sample

I’m writing to make a suggestion on the venue for our New Year Gala.

According to the survey, 90% of the staff expect the Gala to be held in a bar. I’ve looked into three

famous bars and have chosen the Sugar Bar due to the following reasons:

First of all, the Sugar Bar provides both amazing cocktails and high-quality wines, which suits our

staff’s needs perfectly because of its good selection of drinks. Besides, with pleasant music

throughout the evening, the Bar is an ideal choice for our staff to relax in. What’s more, as it opens

at 3:00 p.m., we can go there early and spend more time having fun together. Finally, though located

in downtown area, it offers enough parking spaces for everyone.

That’s why I’ve chosen the Sugar Bar. I hope that my suggestion is helpful for your final decision.

Look forward to your reply.

Yours sincerely,
Tim Li
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Scripts

Task 1

You are a client manager at New Technic. You are asked to accompany Nanami Sakurai, your
Japanese client, during her visit to your company. Before meeting her, you are asked to attend a
lecture on Japanese cultural taboos. Decide how you should behave during Nanami’s visit according
to the lecture. Answer Questions 1-5 by choosing A, B, C or D. You will have 50 seconds to answer
the questions. The recording will be played TWICE.

When you try to talk with Japanese people, you might be unsure about what topics the Japanese

don’t like. Talk of politics is not encouraged in Japan. Commenting on a woman’s makeup is
considered rude. This is because praising someone’s makeup could be mistaken as saying that she
is hiding an ugly face. Personal information including age, family, income and even school of
graduation is what the Japanese don’t want to be asked.

Shaking hands is very popular for business introductions in Japan. You can also bow toward
those who you are sure are older than you. Unlike Westerners, Japanese people do not hug or do
cheek kisses.

Business cards play an important role in Japanese business culture. If you are seated, remember
to stand up when receiving and handing out business cards. Both should be done using both hands.

It’s impolite to eat directly from common dishes. Put food on your plate first. It’s best to collect
a few things and put them on your plate before eating. During dinner, it’s rude to pour your own
drink. Pour others’ drink instead, and someone will notice and fill yours.

Task 3.1

Listen to the introductions to three of your new waffle makers. Complete the table by using the
EXACT words, phrases, or numbers from the recording. You will have 5§ minutes to complete the
task. The recording will be played TWICE.

Waffle Maker 1: Dash Mini Waffle Maker can make both waffles and paninis. Weighing only about
one pound, this is a must-have for that first apartment, smaller kitchen, or college dorm life. It’s
quite easy to use—simply plug it in and go! It heats up in three minutes. The small cooking surface
is specially designed for individual portions. With its lovely and well-designed appearance, it’s a
perfect wedding or new home gift. Its small size takes up little space, and its variety of colour options
will match any kitchen décor. The price of this waffle maker is only $23.

Waffle Maker 2: Sea Creature Waffle Maker makes seven different cool and fun sea animal-shaped
waffles in minutes! The shapes include crab, starfish, shark, etc. It’s the most creative waffler the
customers will ever use, and their kids will love it too! This product has a non-stick coating on the
heat plates to help clean up quick and easy. It also includes a compact storage case for long-time
storage. What’s more, the waffle maker includes our tried and true recipes—try it out! This waffle
maker costs only $34.

Waffle Maker 3: Emoji Waffler has four changeable plates which allow users to make either
pancakes or waffles. All four cooking surfaces are non-stick for easy clean-up. The plates are of
different emojis, which makes cooking fun—suitable for both adults and kids. When cooked, the
walffles are easily removed. This product also features adjustable browning and temperature control,
which enables users to make perfect-tasting waffles and pancakes according to their own
preferences. The price of this waffle maker is $58.
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Task 3.2

Three customers are calling you and describing their needs to you. Choose the waffle maker that
best suits each customer’s needs by choosing A, B or C for Questions 8-10. You will have 30 seconds
to complete the task. The recording will be played TWICE.

Customer 1: I love eating waffles and I prefer making them by myself. I live alone in my dorm so
a small-sized waffle maker will be best for me—I really don’t want to waste anything, and I don’t
have much space in my kitchen. It would be better if I could use the product to cook some other
food, like paninis, for my breakfast.

Customer 2: We previously had a waffle maker that made character-shaped waffles but required a
lot of effort to get those shapes out. So this time the most important feature we are looking for is
that the waftles come out easily. What’s more, our kids love waffles with some interesting characters.
Customer 3: | have three kids, and they enjoy having waffles for breakfast. I need one that can
make several waffles at the same time—I’m quite busy in the morning, and it would be better if the
waffles come in different shapes, because kids will like those. Oh, by the way, I also want it to be

non-stick and easy to clean.
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